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COMMUNICATI
ON  
PHILOSOPHY 

Use of a complete media mix  
(TVC, Print, Digital) 1 

2 

3 

Particular emphasis will be given  
to word of mouth communica- 
tion through Social media 

(Facebook, Instagram, Twitter,  
Blogs, etc.) 

Thematic events: Thematic  
promotions in stores, in specific  
time periods (“Store Opening”, 
“Christmas”, “Summer”, “Back to  
School”…) 







CONCEPT 
CHARACTERISTICS 

 

PRODUCT  

R E N E W A L 
10 
 

C    A   T    E    G   O   R   I    E   S 
There are 10 categories in total, 

covering various fields of every- 

day life. 

 

P R I C E 
 

SCALE  
scales  from  
             
0.50 € up to 60 € 
0.50 € -  2.99  €    3 7 % 
3.00 € -  5.99  €    2 7 % 
6.00  € - 9.99  €    1 7 % 
10.00 € - 14.99 €    9  % 
15.00 €             + 10  % 

H I G H 
 

Q    U A L I T Y 

Monthly renewal in for of our  
product categories 

We comply with all the  
International Quality Standards. 

























SHOPS’ 
SPECIFICATIONS 

S T O R E 
S   I   Z   E 
Size varies according to 
the location of the store. 

SPACE  
SELECATION 
CRITRIA 
High-street, shopping 
streets, pedestrianized 
streets, shopping malls. SHOPPING

  STREETS 
Shopping street & Pedestrianized  

Streets, at great crossing points ,  

are the ideal Location for this  

kind of shops. 

MALLS 
The mall’s choice is based on the 
following features :  
Easily accessible point / Size of 
mall and traffic / Strong brand 
names / Dynamic middle-in-come 
and upper-income buyer. 

80-250 m² 





DEVELOPMENT  
PLAN 

GREECE 
CYPRUS 
SERBIA 
ROMANIA 
MONTENEGRO 

COMING SOON … 
ITALY,GERMANY,NEPAL 

LEBANON 
INDIA 





join us 6,Mahesh CHS,  
B.M. Bhargav Road 

Santacruz West,  
Mumbai - 400 054 
+91 8828466459  

info@bestfor.in 

www.bestfor.in 

L.NIKIS 1 
54624, 

THESSALONIKI 
GREECE 

+30 2310 279 517 

Head Quarters GREECE Head Quarters INDIA 


